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EDUCATIONAL OBJECTIVES AND EXPECTED RESULTS

The course comprises two distinct modules. Module 3 of Social Media Marketing is designed to provide the necessary elements for the creation, implementation, and
analysis of a Social Media Marketing strategy. Students will be required to understand the dynamics and inherent logic of the various platforms and to be familiar with the
methods of integrating them into a comprehensive communication strategy. Simultaneously, they will acquire the skills to develop a comprehensive SMM strategy by
examining each phase. Module 4 of Social Media Advertising is designed to introduce the Facebook advertising platform. We will demonstrate the features of Facebook
Business Manager and all the tools provided for enhancing the SMM strategy. Students will be equipped to understand the campaign settings for Facebook and Instagram.
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The concepts acquired in the Web and business communication course, along with the theoretical foundation established at the
commencement of this module, furnish the requisite strategic analysis tools to comprehend how to incorporate social media
communication into an integrated communication strategy. On the advertising side, students will be proficient in setting up a campaign
for Facebook and Instagram. They will also acquire the technical terminology of SMM (Social Media Marketing) and the operational
skills for utilizing the platforms of Facebook, Instagram, Twitter, LinkedIn, and Pinterest.

Students will acquire knowledge of the various communication formats for social networks and will subsequently be able to select the
most appropriate ones for brand promotion based on strategic objectives. They will be capable of managing all platforms and their
associated content, and will also be able to interpret analytics data to analyze trends.

Students will be able to analyze the progress of an SMM strategy by understanding the most influential metrics on performance and the
steps of a more comprehensive web marketing strategy. They will then be able to interpret the results and determine where to intervene to
optimize performance.

Students will be equipped with the necessary tools to make informed technical decisions regarding the most suitable communication
solutions for their strategic needs. Furthermore, the communication skills acquired during the second-year Copywriting (web) course
have already established the foundational techniques for effective social media communication.

The Social Media Marketing strategy, encompassing both organic and sponsored content, is structured in a step-by-step manner and
aligned with specific objectives. Students will examine the theory and apply all phases in their design practice.
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Theoretical Component The skills to establish a social media communication strategy in alignment with business objectives will be imparted.
Work models and document templates will be provided to support students in the design phase. Furthermore, students will be educated on the

CONTENTS logic of promoting and sponsoring content on social networks. Laboratory Component Students will collaborate in teams to simulate a web agency
scenario. All teams will collaborate on the same project, which involves a genuine client with actual digital promotion requirements that
encompass the utilization of social media platforms. Students will develop and implement a comprehensive SMM strategy from Ato Z.

[X] In Person
ADOPTED The course will consist of 20% lectures, during which the theoretical foundations of Social Media Marketing and Social Media Advertising will be
METHODOLOGY explained. In the remainder of the course, students will collaborate on the project, developing, designing, and integrating the SMM strategy and
the SMA campaign.
ASSESSMENT The evaluation will be conducted during the examination session and will involve the comprehensive presentation of the project. Each student is

required to demonstrate a comprehensive understanding of how SMM interacts with the web marketing strategy. They must demonstrate a

METHODS comprehensive understanding of all the assets of organic and paid communication on social networks.
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