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EDUCATIONAL OBJECTIVES AND EXPECTED RESULTS
The objective is to equip students with the strategic elements necessary to understand both the operational dynamics of search engine advertising and the strategic
integration of PPC advertising within the overall promotion and communication project. In particular, the objective is to demonstrate how the keyword advertising method can
be effectively integrated into the web marketing strategy. In particular, we focus on the promotion of digital assets on search engines.

K n o w l e d g e  a n d
understanding

The concepts acquired in the Web and business communication course, along with the theoretical foundation provided at the
commencement of this module, furnish the requisite strategic analysis tools to comprehend the optimal method for integrating search
engine advertising into a Search Engine Marketing strategy. You will also acquire the technical terminology specific to SEA (Search
Engine Advertising) and the operational skills required to effectively utilize the Google Ads platform.

Applying knowledge
and understanding

Students will acquire knowledge of the various types of search engine campaigns, thereby enabling them to select the most appropriate
objectives and publication network for the promotion of digital assets through PPC campaigns. They will be able to set up and configure
the account, as well as establish the appropriate settings for the campaign. Special attention will be given to the search network:
keyword strategy, ad group setup, ad creation, conversion configuration, and performance monitoring.

Making judgements
Students will be able to analyze the performance of a SEA campaign by understanding the most influential metrics on performance and
the steps of a web marketing strategy. They will then be able to interpret the results and identify areas for intervention to optimize the
outcomes.

Communication
skills

Students will be equipped with the necessary tools to make informed technical decisions regarding the most suitable communication
solutions for their strategic needs. Furthermore, the communication skills acquired during the second-year Copywriting (web) course
have already established the foundational techniques for language suitable for search engine advertising.

Learning skills
The theory of the strategic web marketing model, combined with the skills acquired through the course of study, enables the student to
understand how the logic of search engine advertising and, more broadly, search engine marketing, can effectively support promotional
strategies.



CONTENTS

Theoretical Section The fundamental principles of Search Engine Advertising are delineated, encompassing its values and foundational assets,
along with a comprehensive overview of the evolution of the Google Ads platform to facilitate a more thorough understanding of its nature. The
digital marketing model is revisited, and the appropriate types of advertising are determined based on the customer journey steps. Upon
comprehending the fundamentals, the acquisition of the essential assets for a SEA campaign is undertaken. We will examine the Google Ads
platform and its technical specifications in detail. We will then examine the techniques for designing a campaign and the specific characteristics of
each component (administrator, account, campaigns, ad groups, ads, keywords). In particular, we focus on the methods for selecting and
managing keywords, as well as the proper hierarchy of campaign elements. Practical Section To facilitate a comprehensive understanding of the
theoretical concepts, students will be tasked with designing a campaign for the research network. Students will be invited to utilize the Google Ads
platform and explore its functionalities for online advertising and campaign management.

ADOPTED
METHODOLOGY

[X] In Person
The course will primarily consist of 80% face-to-face instruction. The remaining 20% comprises practical exercises on the platform, providing
students with the opportunity to explore the functionalities of Google Ads and configure the settings and primary components.

ASSESSMENT
METHODS

The assessment will be conducted during the examination session and will consist of a written test. Each student is required to demonstrate a
comprehensive understanding of how PPC interacts with the web marketing strategy. They must demonstrate a comprehensive understanding of all
Google Ads campaign assets, the ability to identify the differences between various publishing networks, knowledge of the hierarchy of campaign
elements, proficiency in managing keyword strategies, and familiarity with the reference metrics for PPC analysis.
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