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SUBJECT 1645 Copy writing (web)

TYPE OF SUBJECT Theoretical-Practical

NUMBER OF HOURS PER LESSON 4

NUMBER OF ECTS CREDITS 4

DISTRIBUTION OVER THE ACADEMIC YEAR II SEMESTER

EDUCATIONAL OBJECTIVES AND EXPECTED RESULTS
The objective is to furnish students with the essential elements for defining the verbal identity of a brand. They will acquire the skills to design effective textual content for
digital distribution, adapting it to the specific requirements of each analyzed channel: web, social media, advertising, and email.

K n o w l e d g e  a n d
understanding

Students must be capable of crafting texts that align with the brand identity and meet the requirements of online distribution, adhering
to the guidelines of usability and effectiveness, while applying the principles of clear and direct written Italian.

Applying knowledge
and understanding

Students must be proficient in composing web texts that are optimized for search engines (SEO copywriting) and user-friendly (UX);
they must be capable of preparing texts for text advertising; they must be able to create copy for social media posts and direct email
marketing campaigns. They must also be proficient in applying the principles of inclusive copywriting and micro copywriting across all
analyzed contexts.

Making judgements

Students will be able to assess whether the text achieves the predetermined strategic objectives, evaluating its consistency with the
brand identity and the principles of simplicity and effectiveness. Specifically, they will be able to assess whether the text is sufficiently
optimized for search engines and usability. They will be capable of managing all the essential elements required for social media
content, advertising, and direct email marketing.

Communication skills
Students will acquire the skills to apply creative writing techniques to the web, understand the significance of usability in text (UX
Writing), and learn to craft content for major digital platforms (web, blogs, social media, email, advertising) while maintaining a clear
verbal identity and an inclusive approach.

Learning skills
Students will acquire the primary specifications of each distinct digital textual content, with a particular emphasis on SEO techniques,
UX writing, and the management of tone of voice.



CONTENTS
The structure of an effective text A concise, comprehensive, and practical guide to written Italian Simplicity UX writing Micro copywriting
services Manual of Verbal Identity Professional tone of voice SEO copywriting services Composing for social media, direct marketing, and
advertising Inclusive copywriting

ADOPTED
METHODOLOGY

[X] In Person
Theoretical lessons accompanied by case studies Practical lessons featuring exercises, supported by the instructor.

ASSESSMENT
METHODS

Students are required to prepare a brand verbal manual for a brand previously agreed upon with the instructor.

M0904 - Rev. 07 del 04.10.23 - Syllabus


