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EDUCATIONAL OBJECTIVES AND EXPECTED RESULTS
Objectives: This course aims to equip students with the tools to recognize and analyze the diverse communication scenarios of our time, as well as the potential ethical
issues associated with them. The ability to determine what constitutes effective communication and to justify the selection of communication strategies appropriate for various
situations. The ability to critically examine the conditions, purposes, and consequences of our communicative actions. A comprehensive understanding of the primary
regulations and methodologies for the dissemination of copyrighted or copyleft works via contemporary digital communication platforms is essential.

K n o w l e d g e  a n d
understanding

Upon completion of the course, students will have acquired an understanding of the analysis of current communication
scenarios, with particular attention to the specific dynamics of social networks, also examined in relation to traditional media and
their online convergence.

Applying knowledge and
understanding

Students are expected to demonstrate the ability to recognize and analyze the communicative models of reference, with particular
attention to ethical dynamics.

Making judgements
Students are expected to demonstrate the ability to evaluate the quality and innovation level of various communication methods
within the current cross-media landscape.

Communication skills
Students are expected to acquire confidence not only in applying the analytical techniques provided, but also in communicating
the results of the critical surveys conducted.

Learning skills
Students are expected to develop the ability to understand the current communication landscape, which is increasingly rich in
multimedia interconnections and cross-functional roles that complement the production and institutional communication of
content.



CONTENTS

Contents: Fundamentals of communication ethics and specific communication ethics in the fields of journalism, television, the internet, and
advertising. Special attention will be given to new digital communication practices, the dynamics of social networks, issues related to copyright,
and the methods of researching and disseminating works covered by copyright or, alternatively, distributed under a copyleft regime. A
comprehensive analysis of representative cases will be conducted with the support of audiovisual materials. What constitutes the ethics of
communication? What are the current challenges (particularly in the digital sphere) today? (e.g. "The Social Dilemma"). New communication
channels: continuity and departures from the past. The Institute for Advertising Self-Regulation. Copyright and copyleft.

ADOPTED
METHODOLOGY

[X] In Person
Lectures and exercises will involve the presentation of specific in-depth analyses by students to the class.

ASSESSMENT
METHODS

1. Presentation of a group research project, consisting of a minimum of 2 and a maximum of 3 individuals, will be conducted in the classroom. 2.
An ongoing assessment will be conducted, focusing on the lecture notes, the audiovisual materials presented during class, and the text
referenced in the bibliography. 3. The average of the two preceding evaluations will then be adjusted through an examination interview to be
conducted during the academic session.
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