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EDUCATIONAL OBJECTIVES AND EXPECTED RESULTS

The primary objective of the course is to analyze the central role of advertising communication planning and, consequently, to define a plan. The course will explore new
areas and aspects of communication, and how it is conveyed through traditional media, as well as the web and social media. Understanding market evolution will facilitate the
comprehension of autonomous development processes on the network, thereby promoting individuals and companies. The objective of the course remains the design of both
brand and product communication campaigns, utilizing a comprehensive suite of analytical and developmental tools that will be addressed and elucidated. The primary
theoretical content of the course will be developed around critical aspects of business communication, such as: why is communication vital for a company? How and what does
the environment communicate to the company? How and what does the company communicate? What are the objectives of communication strategies? The communicative mix
within the coordinated image. Attention will be given to the concept of communication and relationship, the conceptual coordinates that lead to the design of a specific visual
design for the creation and dissemination of a brand and/or advertising communication.
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Upon completion of the course, the student will have gained an understanding of the research, analysis, and development process underlying
each communication campaign. Specifically, the ability to analyze the fundamental issues of representativeness, uniqueness, and
recognizability. Communication channels include print production, space design, multimedia, and packaging. Emerging trends and
unconventional communication methods, such as viral marketing, guerrilla marketing, tribal marketing, and experiential marketing, will be
explored, along with how brand design can facilitate the development of an effective approach strategy. The course will examine the
applications of graphic design, focusing on the relationship between typography and imagery, with the aim of constructing effective business
communication. Specifically, students will acquire tools and methods pertaining to the structural organization of a proper hierarchy of
elements, commencing with the study of typographic character and the logotype, along with its myriad variations in relation to advertising
communication. We will also discuss advertising design for both print and digital media. The course will subsequently focus on advertising
communication and editorial products, extending to the most recent procedures related to multimedia techniques. Specifically, participants will
acquire tools and methods pertaining to the structural organization of a proper hierarchy of elements, commencing with the study of the
brand's character in relation to advertising communication and its aesthetics.

The ability to apply knowledge, rather than merely understanding it, is particularly important in this course. Comprehension is fundamental, as
learning to program requires the acquisition of a language significantly different from that typically used. However, web design, particularly in
an introductory course such as this one, necessitates an additional step: learning to translate a visual design into a page of code. Therefore,
the student is not only required to learn how to write code but must also acquire the basics of graphics to transform a graphic layout into a
page of code that represents the project. Therefore, the student is expected to be able to modify their perspective and approach to a graphic
layout, transforming a simple graphic vision into a compatible web layout.

Students are expected to acquire autonomy in reading a project/advertising request, to be able to go beyond their personal vision of
"sentiment," and to analyze requests from potential clients, as well as evaluate the work of others in a professional manner. intersubjective and
analytical manner.

The personal presentation of a communication project is undoubtedly a very important part. For this reason, students will be required to
acquire at least a basic level of communication skills for their project, based on a slide presentation. Similar to a real-world scenario with a
client or an examining committee, the student will be required to articulate the mental and design process that led to the development of their
copy and visual proposal for the communication solution.

Students are expected to develop the ability to comprehend the actual and intrinsic reality of an advertising message, beginning with the image
and slogans that preceded it (i.e., "what lies beneath?"). This capability will be demonstrated not so much by commenting on existing
communication plans, but by proposing a new one. The student will then be required to revisit all the stages covered during the theoretical
explanations to construct their own research and analysis pathway, leading to a design-oriented investigative path. This will culminate in a
final creative proposal that demonstrates their ability to assimilate the information presented.
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Market analysis and research components Communication message models Theories of behavioral messaging Utilization of the Vaughn
Quadrant and its correlation with the Floch Quadrant The dimensions of a brand Brand Identity, Brand Image, and Brand Equity Kapferer's chart
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[X] In Person

The course is delivered through a series of lectures, each supported by slides specifically designed for the course — opportunities for sharing
video material and for instructor-student interaction. Each meeting will be punctuated by in-depth homework assignments that will demonstrate
learning and will be assessed as teaching hours at the end of the year. At specific times, students will also be required to present individual
projects to demonstrate the requisite communication skills.

The attainment of the course objectives will be partially assessed during the lectures, thereby stimulating interaction with students during course
sessions that may be particularly relevant to them Some assigned exercises will be evaluated. The overall assessment will be conducted. The
individual student's learning will be assessed at the conclusion of an oral examination, with the support of a During this examination, the student
will be asked questions regarding the topics covered in the course and on the reference bibliography to assess the learning of the essential
theses of the shared topics. The final grade The final assessment will be a synthesis of theoretical preparation, order management, and practical
exercises.
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