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EDUCATIONAL OBJECTIVES AND EXPECTED RESULTS
Educational objectives: Literacy in the concepts of the A/V 'world'. Acquisition of a critical sense for the analysis and approach to various forms of communication
Contemporary audiovisual communication. Design methodology for communicating through cinematic language, with references to various multimedia formats, particularly
for the requirements of contemporary web communication: the pre-production of an audio/video project and the subsequent transition from natural to audiovisual language.
Technical concepts of Digital Video Theory. Technical knowledge for the creation of A/Video content utilizing specialized software. Utilization of an editing system for the
production of audiovisual communication.

K n o w l e d g e  a n d
understanding

The theoretical foundation provides suitable analytical and theoretical tools to critically examine audiovisual communication, enabling the
interpretation or utilization of cinematographic language as a basis for leveraging or conducting communications through audiovisual
media. Simultaneously, a process is developed to utilize visual and auditory language, commencing with a specific project, thereby
acquiring skills in the processing through which an audiovisual pre-production is conducted. Audiovisual pre-production. Technical
foundations in digital video formats, along with an understanding of the processes and workflows closely associated with digital production,
enable the refinement of the required planning in various fields of application, while also providing the means for the effective finalization of
audiovisual content for the dissemination of contemporary content across social and digital distribution channels.

Applying
k n o w l e d g e  a n d
understanding

Acquiring the distinctive characteristics of audiovisual communication, in conjunction with an approach to cinematographic language,
enables the student to design audiovisual content that effectively addresses diverse communication needs. In particular, the concept of
'Hype' is explored, focusing on its dissemination through social media channels, as well as the methods for producing and maintaining it
throughout the lifespan of the content. Furthermore, the ability to pre-produce and translate design requirements into images enables
collaboration and interaction with the various professionals involved in multimedia audiovisual production, thereby ensuring a product that
aligns closely with the specified needs.

Making
judgements

The ability to critically analyze various media content, distinguishing different styles and uses of audiovisual language, thereby enhancing
the capacity for reading and understanding both images and their empathic and narrative dimensions. Utilization of visual communication
tools to implement a personalized design, aimed at achieving the predetermined objectives at a descriptive, informative, and emotional level.

Communication
skills

By utilizing the language of audiovisual media and managing it in the context of multimedia communication, it is possible to: Translate
natural language into cinematic language, effectively communicating with diverse audiences through the use of images and audio, thereby
leveraging various formats to optimize the project's objectives. Utilize audiovisual language to evoke emotions, reconstruct events, provide
descriptions, or narrate stories, tailored to personal or professional needs, by adapting design and communication to contemporary online
content, with a focus on commercial and business communication. - Collaborate with various creative entities and professionals associated
with visual communication

Learning skills

The design tools, in conjunction with those inherent in cinematographic language, enable the student to possess sufficient elements. to
exercise critical judgment while viewing audiovisual content, as well as to re-elaborate and utilize these skills to design audiovisual
communication that adheres to a process aimed at optimizing the use of images and sound. These aspects can be utilized either
independently or integrated into a production framework, facilitating interaction and collaboration.



CONTENTS

= Theoretical Component Analysis of audiovisual components and awareness of their significance within audio-visual communication. Utilization of
multimedia content property and third parties, namely the analysis of requirements and the selection of the appropriate license for use: copyright,
copyleft, and creative commons. Communication requirements: concept, communication target, format, distribution channel, and duration.
Fundamentals of communication: meaning and form, message intelligibility, interpretative framework, and intended audience. Analysis of multi-
format audiovisual formats, highlighting the diverse requirements for utilizing multimedia communication components and the application of
audiovisual language in various contexts. Examples and comparisons of classical and contemporary formats, with references to specific formats
related to the content of the School of Web and Business Communication. Distinctive characteristics of audiovisual pre-production. The process is
analyzed: idea, script, mood board, shooting list, storyboard. Technical specifications of a digital video format: frame size, aspect ratio, scanning
method, fps, data rate, pixel aspect ratio, and digital audio. An overview of the application of technical aspects in audiovisual productions and the
contemporary digital landscape. = Practical Component Approach to utilizing digital tools for multimedia management, suitable for the production
of multimedia communication. Operational logic of the Editing programs, operational workflow structures and models, material management,
production of the 'sense of narration' through editing, colorimetry management to evoke emotions or convey information, graphics and lettering
management, and their respective roles in cross-media, as well as multi-format exports based on the distribution channels under consideration. To
facilitate the acquisition of these aspects and to experiment with their application, the course recommends the use of Adobe Premiere CC. During
the final assessment, the proficiency in its utilization is evaluated through the actual production of the audiovisual material, as stipulated by the
examination specifications. Therefore, it is not a matter of vertical knowledge regarding the individual software, but rather It leverages a particular
software to acquire concepts of use and operational methods, which can be effectively applied to numerous other multimedia software applications.
Furthermore, this practical experimentation enables students to perceive the transition from the design phase to the implementation phase, directly
verifying the strength of cinematographic language and the utility of following a design process that facilitates the translation of natural
communication into audiovisual communication. Topics covered: general graphical interface, concept of import and digital aliases;
non-destructibility and non-linearity, the project palette (utility, user interface), the viewer palette (utility, user interface), the timeline (utility, user
interface) The program palette (utility, user interface); project creation and digital material configuration; editing modes: manual, automatic (insert,
overwrite), editing only A/V, only A, only V; multi-track: video precedence and audio contemporaneity; producing meaning by editing contributions in
various ways; image modification: transitions, filters, and particularly basic ColorCorrection (control tools); graphics and lettering in audiovisual
media; parametric animation through keyframes; export: master files and various formats for distribution.

ADOPTED
METHODOLOGY

[X] In Person
The course is structured into two distinct sections, which, while not entirely separate, are clearly identifiable. The theoretical component, which
encompasses various objectives, and the practical component, which involves examining the production processes and operational methods of the
dedicated software. Approximately 50% of the total hours are allocated to each of the two parts, with the exact distribution varying based on the level
and interest of the class, as well as the specific characteristics of the school. Naturally, 80% of the theoretical component is conducted in the initial
phase of the course, whereas the remainder is integrated with the utilization of the digital tool in the subsequent phase of the course. The
theoretical component comprises the utilization of slides generated by the instructor (subsequently made available to the students), and the viewing
of actual documents pertaining to professional productions, viewing, and analysis of audiovisual products. The practical component involves the
instructor utilizing the software to provide foundational knowledge, while the students replicate the operational procedures on their workstations
using exercise materials (approximately 2GB of audio, video, and graphics) provided by the instructor. In both phases, the instructor is available to
review exam projects, thereby enabling the dissemination of analyses and guidance to the entire class.

ASSESSMENT
METHODS

Each student is required to design and produce an audiovisual communication with a subject and format of their choice. However, there is an
opportunity to utilize the various 'case studies' proposed by the instructor, should a student not be proactive or creative. These 'themes' are
informative, artistic, or closely related to the educational institution. Therefore, it is required to prepare a pre-production in all its components: idea,
script, mood board, shooting list, and storyboard. Subsequently, the relevant video must be produced and delivered in two distinct formats: a master
file and a format optimized for 'standard' web distribution. The initial evaluation is based on the final communication that the video successfully
generates: it must align with the initial pre-production concept and subsequently adhere to all other design decisions made. Other evaluation
criteria include: adherence to the delivery deadline, compliance with the technical delivery specifications, absence of fundamental errors in
pre-production, consistency between the design and practical components, and the production quality of the component. project design, project
complexity, project creativity, extra-curricular synergies, communication effectiveness, theoretical quality, and final audiovisual production output.
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