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EDUCATIONAL OBJECTIVES AND EXPECTED RESULTS
• Conduct a thorough examination of the origins and development of the cultural contexts and economic mechanisms that constitute the systems of production and
consumption of contemporary cultural products. • Conduct a thorough examination of the classical theories on the nature and functioning of cultural consumption, as
developed within the realms of philosophical reflection and sociological and psychological research. • Acquire the specialized vocabulary of the discipline, as well as the
fundamental conceptual and methodological tools of communication. • Develop a comprehensive overview of communication. • Equip students with the necessary tools to
understand and analyze the production and consumption of contemporary cultural and artistic forms, thereby enabling them to develop effective communication strategies in
this field. • Enhance the research capabilities of students. • Foster the student's critical capacity and independent thinking. • Emphasize the significance of theory in a
creative process. • Encourage the development of original proposals based on the cases, themes, and issues analyzed. • Reflect on the present and future of the discipline. •
Educate the student to perceive knowledge not merely as a compilation of data, but as the creation of meaning.

K n o w l e d g e  a n d
understanding

Upon completion of the course, students will have acquired the ability to read and interpret the principal phenomena associated with
cultural consumption, as well as the underlying social and psychological factors.

Applying knowledge
and understanding

Upon completion of the course, students are expected to be able to effectively read the specific characteristics of different types of
cultural products and initiatives, and to develop communication projects related to their dissemination and promotion, identifying the
most interested users for each proposal.

Making judgements
Upon completion of the course, students are expected to develop original analytical judgments regarding the effectiveness of
communication plans related to the dissemination and consumption of cultural products. Simultaneously, it is anticipated that students
will be able to independently and more effectively evaluate the communicative dimension inherent in cultural products.

Communication skills

Students are expected to enhance their skills in presenting and showcasing their communication projects within the realm of cultural
production and consumption. At the same time, it is anticipated that they will acquire enhanced skills in strategically and creatively
presenting and communicating cultural products, with a thorough understanding of the most appropriate channels and media to reach
the intended target audience.

Learning skills

Upon completion of the course, students are expected to be proficient in designing and implementing effective communication plans,
should they find themselves in a professional setting, working with companies and organizations involved in the dissemination and
consumption of cultural products (encompassing not only 'products' as objects, but also initiatives, events, festivals, and
performances).



CONTENTS

The program delineates a path in the field of consumer psychosociology from a historical and critical perspective; it examines the evolution of the
discipline up to the present day. The course elucidates the fundamental concepts of the psychosociology of consumption and examines the principal
theories of the discipline, with the objective of equipping students with theoretical tools to assist them in constructing narratives that are most
pertinent to the contexts under analysis. The proposed course aims to develop the student's analytical skills, with the objective of activating them.
The final part will consist of a progressively more practical approach to the course content, in order to enhance the student's expressive,
argumentative, and research capabilities, along with the development of a critical perspective on reality. More specifically, the course content will be
as follows: 1. Introduction to the course: examination of the concept of culture, analysis of the industrial revolution, progress, and the four eras of
artistic and cultural production. 2. Cities and Commodities: Paris as the capital of the 19th century, artificial lighting, shop windows, department
stores, luxury, fashion, consumption, entertainment, and the emergence of the public sphere. 3. Classical theories of consumption: É. Durkheim,
Karl Marx, Georg Simmel, T. Veblen, M. Weber, J.M. Keynes, alienation, fashion, prestige, machinery, metropolis, and urban models. 4. Celebrity
and identity models: prominent figures, dandyism, cinematic stardom, femme fatale, gender, contemporary identity models, and narcissism. 5.
Psychology of the Masses: G. Le Bon, S. Freud, J. Ortega y Gasset, H. Broch, E. Canetti, W. Benjamin, kitsch, technical reproducibility,
propaganda, and mass consumption. 6. Mass Communication: Frankfurt School, U. Eco, cultural industry, advertising, composition, corporate
identity, and brand design. 7. System of Objects and the Global Village: J. Baudrillard, Michel Serres, Michel McLuhan, G. Debord, entertainment,
counterculture, design, and the global iconosphere. 8. The globalization of the world: homogenization of culture, non-places, delocalization,
arch-stars, the fall of the Berlin Wall, alter-globalization, and 9/11. 9. Tourism and sustainability: mass tourism, gastronomy, disneyfication and
neoliberalism, crises, the art market, economic and environmental sustainability, greenwashing, and the foundations of the 21st century. 10. Network
system: characteristics of the digital society and the digital image, prosumer, digital anomie, mass customization, Big Brother, attention, infobesity,
creativity, plurality, and disinformation. 11. Workshop on consumption trends: future prospects, trend reports, web 3.0, AI, blockchain, identification of
challenges, and research fields (habitat, digital, and work). 12. Future scenarios: outcomes of the workshop.

ADOPTED
METHODOLOGY

[X] In Person
The teaching methodology employed in this course involves alternating theoretical lectures in the classroom with demonstration lessons and/or
practical exercises, all aimed at enhancing the understanding of the core content of the discipline through hands-on practice and direct experience.
The student may be required to conduct a research or in-depth study on one or more course topics, which will be presented and discussed during
the examination.

ASSESSMENT
METHODS

Students will be required to delve into the topics from a practical perspective. It is therefore required that two projects, involving personal in-depth
analysis, be developed on the topics proposed in class. The final examination will focus on the oral presentations of personal projects, which must
be accompanied by an appropriate critical, conceptual, and iconographic framework. The following will be subject to evaluation: - Elucidate the
relationship between the expressive resources employed and the development of an identity or style. - The significance of these resources for a
specific audience and context. - The complexity of the selected case. The interrelationship of various trends within the same exhibition. - The
capability to define a contemporary issue. In terms of presentation, the following aspects will be examined: - The narrative ability and the successful
relationship between the discourse and the language employed. - The development of a personal discourse. FINAL GRADE: overall grade for the
workshop on trends, including the exam paper. The asynchronous activities proposed during the course will contribute to the final assessment to the
extent of +/- 2.
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